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Introduction

How much does user experience matter?

Well, to your website visitors it's everything. User experience (UX) encompasses
the entire customer experience and every interaction they have while visiting your
website. If that experience is good then it can lead to an increase in conversions
and repeat visits. If it's bad, then you might just lose a customer for life. And when it
comes to improving the user experience on your website, arguably one of the most
critical elements is performance.

Performance relates to the speed of your website, namely how fast it loads and
how quickly content gets rendered in a user’'s web browser. If it takes too long then
your visitors are going to abandon your website before you even get the chance to
show them your sleek new design. According to Think with Google, as page loading
time goes from 1 second to 3s, the probability of a user bouncing increases 32%.

Given the importance of page performance to visitors we decided to analyze the
performance of Fortune 500 websites to see what we could discover about the web
experience of the most valuable companies in the world.

In the end we collected some useful information that sheds more light on perfor-
mance, their tech stacks and more.

storyblok.com 4


https://www.storyblok.com/
https://www.thinkwithgoogle.com/marketing-strategies/app-and-mobile/page-load-time-statistics/

THE STATE OF ENTERPRISE IN WEB: FORTUNE 500 WEBSITES’ START PAGES REPORT

Our Research

We analyzed the Fortune 500 to uncover details about the technology stacks
powering their websites and gain some insights into their performance. Using
Google Lighthouse, we narrowed it down to the Top 50 fastest sites to see what
was common among them.

Disclaimers
Test Setup

Performance tests were performed by running Google Lighthouse using Chrome’s
developer tools, an open-source, automated tool for improving web page quality.

Test Pages and Timeline

The home page of each website was tested and tests were conducted from March
262021 - May 21 2021

Variability
The variability of your overall Performance score and metric values is not due to

Lighthouse. When your Performance score fluctuates it's due to changes in under-
lying conditions. Some of the common problems found include:

+ A/Btests or changes in ads being served

+ Internet traffic routing changes

«  Testing on different devices, such as a high-performance desktop and a low-per-
formance laptop

+  Browser extensions that inject JavaScript and add/modify network requests

+ Antivirus software
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Performance Factors

Websites were audited across the following categories:

PERFORMANCE

Google Lighthouse provides a performance score which audits for the following
metrics: First Contentful Paint, Time to Interactive, Speed Index, Total Blocking Time,

Largest Contentful Paint and Cumulative Layout Shift.

Many of these metrics relate to the Core Web Vitals assessment which Google uses
as a key SEO ranking factor.

Performance is based on a weighted average which provides a balanced representa-
tion of how performance is perceived by a user:

AUDIT WEIGHT
First Contentful Paint 15%
Speed Index 15%
Largest Contentful Paint 25%
Time to Interactive 15%
Total Blocking Time 25%
Cumulative Layout Shift 5%

Performance metrics are reported in milliseconds after converting a raw metric
value into a score from 0 to 100. According to Lighthouse, “scoring distribution
is a log-normal distribution derived from the performance metrics of real website
performance data on HTTP Archive.”

SPEED INDEX

For part of our analysis we decided to focus on Speed Index, which measures how
quickly content is displayed while a page is loading.

How does Lighthouse gather this data?
Tests are run from a server in the US. In order to ensure the realism and consistency

of results, a throttled network connection is used to test pages. The connection
uses a 1.6 Mbps bandwidth and 150ms server round-trip time for mobile devices.
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ACCESSIBILITY

Accessibility determines common issues which might prevent a user from navi-
gating a website and accessing its content. Accessibility scores are a weighted
average of accessibility audits which assess factors such as Navigation, Names
and labels, Contrast and Audio and video.

Accessibility is the concept of making a website usable by as many people as
possible. Itis a critical component for Google as they attempt to improve the online
experience for all users. While accessibility traditionally refers to people with disabil-
ities, it also includes people browsing the web on slower networks or using mobile
devices.

The Web Content Accessibility Guidelines (WCAG) are the standard set of guidelines
for making a website accessible. And while companies are expected to make their
websites accessible as per the guidelines, there is currently no legal retribution for
failing to comply. Yet the likelihood is that they will be such a legal requirement in
the future.

BEST PRACTICES

Best practices take into account various factors including HTTPS usage and correct
aspect ratio. It assesses how well a website is able to follow certain conditions that
impact its code health. What is being done to make the page fast? How secure is
the page? Does the page create a good user experience?

SEO

The SEO assessment determines the discoverability of a website. It assesses how
well can search engines understand content and how well it's optimized to achieve
an SEO ranking. Crawlability and mobile friendliness are just some of the factors
that are considered.

PROGRESSIVE WEB APP (PWA) ELIGIBILITY

Lighthouse also assesses the PWA features of a website. PWAs continue to grow
in importance in the modern web as users increase their use of mobile devices.
With a PWA, a website loads quickly and also provides a native mobile application
experience within a web browser.

The Lighthouse assessment determines if the website can load offline or under poor

network conditions, if it's secure and if it still meets the best practices requirements
outlined in other categories.
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Executive Summary

While our research covers many facets of the digital presence of the Fortune 500,
here are some of our key findings.

WordPress powers over 40% of the internet, and when it comes to sites in
the Fortune 500, it turns out that many of them indeed favor monolithic CMS
platforms. Of the 340 sites that provided CMS data, 17.7% were powered by
WordPress. Drupal and Sitecore powered another 17.7% each, with the majority,
32.6 %, powered by Adobe Experience Manager (AEM).

EOG Resources, which was one of the best-performing sites alongside Alphabet,
was built using Gatsby.

Some of the slower Fortune 500 websites had Speed Index’ ranging from 10.2s
10 17.5s.

25 websites were found to be running on modern CMS / headless CMS tech-
nology. However, several others use monolithic suites.

Of the 151 sites whose Web Framework could be determined, 83.4% use
Microsoft ASP.NET, followed by Java Servlet (5.3%), and Next.js (4%).

Fun fact: A great speed index can also be achieved by building a website with
Microsoft Word, as demonstrated by Berkshire Hathaway.

STORYBLOK'S TAKE

Legacy systems and technologies are still widely used among the Fortune 500.
This shows that there is plenty of room for future-proof technologies, such as the
Jamstack, when it comes to speed and the ability to offer progressive web apps,
and this is reflected in the scores we see below. Also, looking at the adoption of the
Jamstack in the Web Almanac, approximately 0.9% of web pages are powered by
the Jamstack. While this is an 85% increase YoY, it also shows the potential left for
new technologies, such as the Jamstack & Headless CMS.

Despite the growth of the headless CMS market, headless technology adoption
among the Fortune 500 is relatively low, although many may be deploying headless
CMS to handle other parts of their digital presence.

The number of Fortune 500 companies with accessibility scores below 80 is

alarming. It shows that more must be done to promote accessibility UlI/UX best
practices.
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Analyzing the Fortune 500 start
pages. Here’s what we found.

PERFORMANCE ANALYSIS

Just as a quick reminder:
The Performance score is based on a weighted average to allow a balanced
representation of how the performance is perceived by real users.

With that said, you can see in the chart below that 80.12% of all Fortune 500 websites
have a Performance score of less than 50. On the other hand, only 2.28% of Fortune
500 websites have a score of 80 or higher.

When analyzing the Fortune 500 start pages, we've seen a range of performance
results. Sure, we have to keep in mind that there's quite a bit of variability when
it comes to the performance KPI of Google lighthouse tests. Nonetheless, it's a
surprise to see a big percentage of start pages with a performance score of 50 or
less.

This is relevant because Google will likely prioritize performance much more than
other ranking factors in coming updates. The latest Google algorithm Update, Page
Experience, will assess many of the key factors that contribute to the performance
score, including Largest Contentful Paint (LCP) and Cumulative Layout Shift (CLS).

LCP measures how fast a page loads when a user enters a site, specifically the
largest element, whether that be an image or video. CLS monitors the stability of a
website, such as how items shift when a page is loading. With many of the Fortune
500 pages scoring so low it indicates that this could impact their Google rankings
and ultimately the user experience Google so desperately wants webmasters to
improve.

Performance

100.00%

80.12%

75.00%

50.00%

Percentage

25.00%

0.00%
100 90 80 70 60 50 <50

Score

80% of websites have performance scores of less than 50
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SEO ANALYSIS

Looking at the SEO score of Google Lighthouse Test, we can see that the majority
of Fortune 500 websites have a score of 70 or higher, which generally speaking is a
good sign (especially compared to the previous performance score).

It is also worth highlighting that 36% of analyzed start pages get a score of 90 or
higher, which is a good sign for the organic visibility of those websites.

40.00%

30.00%

20.00%

Percentage

10.00%

0.00%

SEO

37.55%

31.22%

3.80%

100 70 60

Score

20.04%
4.64%
2.53% 0.21%
[ | — [ :
90 80

50 <50

Only 36% of Fortune 500 websites don’t need to improve their SEO scores

BEST PRACTICES ANALYSIS

As a quick reminder: The Best practice score takes various factors on security, page
load, and user experience into account. To learn more about the best practices, visit
the web.dev documentation here.

40.00%

30.00%

20.00%

Percentage

10.00%

0.00%

Best Practices

38.28%
27.53%

23.01%

6.02%

I

100 90 80 70 60

Score

2.80%
0.65%

50 <50

92% of Fortune 500 websites need to improve their website best practices.
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Just under 8% of Fortune 500 companies have best practices scores of 90 or above.
There is definite room for improvement but promisingly, almost two thirds of the
companies on the Fortune 500 list have scores between 70 and 90.

These scores are adequate and it’s likely that by following some of the Best Practices
recommendations from Google including making start pages faster and more
secure these companies can see significant improvements to reach the top level
standard Google promotes.

OBSERVATIONS FROM THE TOP PERFORMING START PAGES
General Observations

One of the top sites The #1 site in our total score index is Alphabet with a score
of 372. Given that Alphabet'’s subsidiary Google created the Lighthouse scoring
index, this was unsurprising.

Over 80% of Fortune 500 sites have performance scores of less than 50.

Alphabet Investors

B S <A
is for Google \ @

As Sergey and | wrote in the original founders letter 11 years ago
conventional company. We do not intend to

EOG Resources, which also scored 372, was built using static site generator Gatsby.

Design & UX

+  Most of the top performing websites have easily scannable websites that are
tailored for quick consumption of content.

+  Clean navigation that enables users to quickly find what they’re looking for and
move around the websites are also common. For example, some websites
feature their product line on the main landing page.
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New products View allnew products
new New New
sPeAKER AMPS cisousToRs oTwERPROP N
TAS5828M @ PREVIEW 1S01644 @ PREVIEW SN74HCS273 @ ACTIVE
SOW stereo, digital nput, closed- CEMC bi Octal D-type fip flops with ciearwith Schmitrigger
100p, lass-0,with ntegrated inputs
Approx. price (USD) Tku | 1.75 Approx. price (USD) Tku | 2.50 Approx. price (USD) Tku | 0.08
Data sheet (PDF) Data sheet (PDF) Data sheet (PDF)

Texas Instruments features new products on the homepage.

+  Start pages usually feature few words and lots of white space to help the user
focus on one main idea.

0 MERCK Q  Search everything = Menu

We invent for life

We're following the science g threats. But don't take it fror what
our people and patients say.

Responsibility f
. |

Our commitment to the Black

community

Merck features tons of white space

+  Websites in the insurance sector have the most text, favoring functionality over
design.
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FIDELITY ~ WhoWeAe

Title
Insurance

FNF® is the leading provider
of title insurance and
settlement services to the real
estate and mortgage
industries. We are #1in market
share in the residential
purchase, refinance, and
commercial markets and
currently hold the #1or #2
market position in 40 states.

Explore our title insurance
companies >>

Mortgage &
Real Estate
Services

FNF®'s various mortgage and
real estate services
companies provide services
that our title

Expertise Companies

Real Estate
Technology

FNF* believes the power of
technology can elevate the
real estate transaction. From

insurance business. From a
full-service qualified
intermediary, home
warranties, UCC insurance,
relocation services, and notary
services, we provide essential
services to fulfill the needs of
a changing real estate
industry.

Explore our mortgage and
real estate services
companies >>

in title and
escrow software to industry-
leading real estate partner
solutions, we take our
commitment to provide real
estate professionals and

consumers a truly reimagined,

transparent, connected, and
trusted real estate experience
to heart.

Explore our real estate
technology companies >>

Annuities &
Life Insurance

F&G® offers retirement
annuities and life insurance
products to help you protect
and plan for your future. By
providing income for life,
downside protection from
market volatility, or a valuable

death benefit, F&G® helps turn

aspirations into reality.

Explore our annuity & life
insurance company >>

Fidelity’s text heavy page

Content Management Systems

« WordPress is used in one way or another by 5 of the 25 of the top performing
start pages we selected.

«  2outof 25 of the top performing sites run on headless CMS platforms.

«  Afurther 2 sites were built using the no-code tool Webflow.

STORYBLOK'S TAKE

qu rate OVERVIEW v INVESTORRELATIONS v STOCKCOSTBASIS  PRESS RELEASES  CORPORATE CITIZENSHIP

RETAIL, INC.

qu rate

RETAIL, INC.

urate Retail, Inc. is comprised of seven leading retail brands - QVC®, HSN®, Zulily®, Ballard
P! 8 y

Design: rontgate®, Garnet Hill®, and Grandin Road® (collectively, “Qurate Retail Group’

- all dedicated to providing a Third Way to Shop®, beyond transactional ecommerce or
traditional brick-and-mortar stores. Globally, Qurate Retail Group is a world leader in video
commerce, among the top 10 ecommerce retailers in North America (according to Digital
Commerce 360), and a leader in mobile commerce and social commerce. The retailer

reaches approximately 218 million homes worldwide via 14 television networks and

reaches millions more via multiple streaming services, social pages, mobile apps, websites,

Qurate Retail built using Webflow
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The appearance of Webflow among the top 25 sites is indicative of the demand for
no/low code and easy-to-use visual editing tools for marketers and non-technical
staff within enterprise companies.

Content teams want to be able to autonomously write content, edit images, and
modify web pages on the fly—and they want to do it all quickly. We forecast that
many more Fortune 500 companies will adopt visual editing technologies in coming
years to meet their own internal demand. At Storyblok, we believe that modern
CMS technologies need to provide both developers as well as editors all the easy-
to-use tools they need to run their content operations and websites.For example,
large companies such as UPC Business have used Storyblok and its editor-friendly
features to streamline editor workflows and get content out faster.

A worrying trend however is how many websites scored poorly in performance and
at the very least need to improve their SEO and Best Practices scores. According to
Lighthouse, scores of 90 and above in any category are considered good. Scores
between 50 and 89 need improvement and any score under 50 is considered poor.

Lighthouse reports provide recommendations and opportunities that Fortune 500
businesses can use to improve their scores including avoiding multiple page directs,
providing SEO descriptions for links and images or ensuring that a website is HTTPs
secure.

OBSERVATIONS FROM THE SLOWEST WEBSITES

+  The bottom 25 slowest Fortune 500 websites have Speed Index’ ranging from
5.5st017.5s.

« Incontrast, the top 50 fastest sites had a page speed index of 1s or less.

+  8out of 25 websites have performance scores of <10

+  Most websites (8 out of 25) use Adobe Experience Manager.

qlly AboutUs  ContactUs  Help  SearchQl

Checking &Savings *  Investing &Retirement *  Mortgage ¥ Auto *  Personal Loans

save smarter, faster
than ever.

Grow your money faster with smart tools in an Ally Bank

Ally Financial with a Speed Index of 17.5s is the slowest website.

storyblok.com


https://www.storyblok.com/
https://www.storyblok.com/cs/upc-business

THE STATE OF ENTERPRISE IN WEB: FORTUNE 500 WEBSITES’ START PAGES REPORT

Design & UX
Most of the slowest performing websites are image heavy.

+  Other multimedia types such as video and GIFs are also featured on the slowest
websites.

DEADLIEST

CATCH

streamiton @ discovery+

start free trial
Terms Apply 23

LR

R streamNow @) discovery+>

LIVE Now
Deadliest Catch

Shows DNews Nature Exploration Space Science Motor Schedule More &

Discovery features tons of images and video that slow down loading times.

Storyblok’s Take

Lighthouse considers any speed index that is higher than 5.8s to be a slow website.
A speed index of 3.4s or under is considered fast and between 3.4 and 5.8 consid-
ered moderate. Speed is paramount for today’s consumers and it seems as if the
majority of Fortune 500 sites are within the fast threshold or at least have a satis-
factory score.

To get these websites up to speed, technologies such as the Jamstack & Headless
CMS support enterprises on their path to better performing websites. With Jamstack,
static sites and the benefits that come with them are returning to the fold. Static sites
are faster, more secure and more easily scalable than dynamic websites since they
don’t require a dedicated webserver to function. Jamstack can also enable static
sites to serve as more than just simple websites by using APIs to connect to third-
party services and more. But those are only some of the benefits of Jamstack and
what makes it popular with developers.

To learn more about how to future proof your website, please find the following
resources below:

Jamstack explained
+ Headless CMS explained

Also, forimage-heavy sites, Storyblok can solve this problem with our out-of-the-box
image service, enabling you to resize images quickly and provide your customers
with a better experience.

storyblok.com
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Most Accessible Fortune 500
websites

Accessibility scores are based on a weighted average of accessibility audits. Unlike
other scores, these audits are performed using a pass-fail method. The following
27 sites achieved perfect Accessibility scores of 100.

RANKING COMPANY NAME

Republic Services

Principal Financial
JPMorgan Chase

Morgan Stanley

Voya Financial

Assurant

L Brands

Erie Insurance Group
Navient

CBRE Group

American Tower

Ally Financial

Hartford Financial Services
Thrivent Financial for Lutherans
NetApp

Weyerhaeuser

KeyCorp

Jabil

Macy’s

Genworth Financial

URL

http://www.republicservices.com

http://www.principal.com

http://www.jpmorganchase.com/

http://www.morganstanley.com/

http://www.voya.com

http://www.assurant.com

http://www.lb.com

http://www.erieinsurance.com

http://www.navient.com

http://www.cbre.com/

http://www.americantower.com

http://www.ally.com

http://www.thehartford.com/

http://www.thrivent.com

http://www.netapp.com

http://www.weyerhaeuser.com

http://www.key.com

http://www.jabil.com/

http://www.macysinc.com/

http://www.genworth.com

continued on next page
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Progressive http://www.progressive.com/
PayPal Holdings http:/www.paypal.com

Expedia Group http://www.expediagroup.com
iHeartMedia http://www.iheartmedia.com
Clorox http://www.thecloroxcompany.com

Fidelity National Financial http:/www.fnf.com
USAA http:/www.usaa.com

ACCESSIBILITY ANALYSIS

Accessibility scores are calculated based on a weighted average of accessibility
audits. However, unlike performance scores, these audits are graded as pass or fail
and there are no points for partially passing an audit.

Per the chart below 45% of Fortune 500 sites have good accessibility scores and
less than 1% have scores under 50 which would be considered poor.

Best Practices

40.00% 38.28%

30.00% 27.53%
23.01%

20.00%

Percentage

10.00% 6.02%
1.72% 2.80%

0.65%

0.00%
100 90 80 70 60 50 <50

Score

45% of Fortune 500 websites have good accessibility scores

ANALYZING THE MOST ACCESSIBLE WEBSITES

Just 27 out of the Fortune 500 have website accessibility scores of 100. Yet, despite
being accessible, performance remains an issue for many of these accessible
websites, with none of them showing a page speed score higher than 72. Balancing
accessibility with site speed is something that brands must focus on, as a slow-
loading website could disqualify itself from being labelled accessible as other web
experiences speed up.
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i
= iHeart AMERICA'S #1 AUDIO COMPANY
i MEDIA  REACHING 9 OUT OF 10 AMERICANS EVERY MONTH
@PiHeartRADIO
WEDNESDAY JUNE 30™ 2021 . . . |
10PM ET / 7PM PT iHeartMedia Announces Lineup For
The Virtual 2021 “iHeartRadio KIIS FM
FEATURING EXCLUSIVE NEW perrormances rrom ED SHEERAN ~o JUSTIN BIEBER Wango Tango" HOSted By Ryan
AND RE 418 1CONI WANGO TANGO MOMENTS oM Seacrest On June 30
ARIANA GRANDE / AVA MAX/ BRITNEY SPEARS / BRUNO MARS / CAMILA CABELLO ! WALSEY
JASON DERULD / JONAS BROTHERS / LADY GAGA / MACHINE GUN KELLY / MARIAH CAREY
: ARG 8/ SHAWN WEWDES/ TAYLOR ST s v (e
on @PHN  monox LVOCUVE  mancomsco  measrmonconmNcom wo
LISTENING PLATFORMS
Radio Digital Podcasts Events Advertising Investors Listen Now
iHeartMedia scored high in several others categories
Design & UX

Most websites feature a minimalistic design with one hero banner and a clear
message that focuses the user’s attention. Call to action buttons are also used
in typical fashion, with very little deviation from what a website “should” look like.

For instance, very few sites feature GIFS or irrelevantimages and sliders that might
distract the user.

OurChoracter  Newsroom  Careers  Investor Relations Foms  Securty Caims  Contact
VOWA. indviduals  Employers  Financial Professionals  Insttutional Investors  About Us &) gh | Q

Be financially confident to and

through retirement with Voya

Well Planned,
Well Invested,
Well Protected™

Are you on track?

Making a difference, but this is only the beginning

Voya’s minimalist design
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CMS

Just three websites are powered by headless CMS platforms (Magnolia, Bloomreach,
Kentico). Other interesting CMS choices among the Fortune 500 include concrete
5 and Percussion. Otherwise, Adobe AEM and Sitecore make up a sizable chunk
of the CMS’ used.

Storyblok’s Take

WCAG is the legal requirement that a website must be made accessible. However, a
high accessibility score does not mean that a website and its content are compliant.
In the United States, WCAG isn't a legal requirement for all websites.

Still, when it comes to the customer experience, having a good accessibility score
is an indication that Fortune 500 companies have taken important steps to ensure
that everyone is able to access content and navigate their websites.

Content Management Systems

We also assessed the content management systems used by the Fortune 500
websites, along with other general tech assessments. The type of CMS chosen
can have an impact on the performance of a website and how well a company is
able to meet the demands of changing user preferences regarding personalization,
localization and more. It also impacts the type of digital experiences that can be
delivered to compliment the website.

CMS Usage

wpBakery ey
1.8% !

WordPress N

17.7% . Adobe Experience...

“ 32.6%

Sitefinity
5.7%

Sitecore -~
17.1%

~ Drupal

/, K
Sharepoint ------ ! ," 17.7%
21% 000 RS Kentico
3.2%

+  Ofthe 340 sites that provided CMS data, only 17.7% were powered by WordPress.
Drupal and Sitecore powered another 17.7% each, with the majority, 32.6 %,
powered by Adobe Experience Manager (AEM).

+ 25 websites were found to be running on modern CMS / headless CMS tech-
nology: Platforms accounted for included: Kentico, Magnolia, Brightspot,
Bloomreach, Liferay, Craft and Contentful.
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Storyblok’s Take

Despite many labelling PHP as dead, according to W3Tech, PHP is still used by
79.2% of all websites with a known server-side language.

Java also remains a popular programming language used among established enter-
prise-level organizations such as the members of the Fortune 500. High-risk compa-
nies such as those in investment banking rely heavily on Java for safety and security.

Many Fortune 500 websites continue to run on .NET and there are very few modern
CMS platforms being used. Instead, companies are relying on either legacy plat-
forms like WordPress or Drupal and expansive suites like Adobe and Sitecore to
power their websites.

Given the vast size of any Fortune 500 company it’s likely that while they recognize
the benefits of a headless or modern web CMS over a legacy or suite platform,
there are so many connected parts that it’s difficult to replatform to another CMS.
However, as more digital channels continue to emerge it’s likely that this will change
in the near future.
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Fun Findings

1. BERKSHIRE HATHAWAY’'S MICROSOFT WORD WEBSITE

Berksuire Harraway ne.

* Annual Mecting Information
Updea vty 1
+ Proxy Statement - 2021

[reer———"

 Charlie Munger's Letters to Wesco Sharcholders

* Sustainability « Common Stock Information
+ Leters from Warren E. Buffett Regarding Pledges to Make Gifts of Berkshire Stock * Berkshire Activewear
ceIco

BERKSHIRE HATHAWAY INC. from Warren Buffet has a fantastic Speed Index, and the
site was built with MSHTML 8.00.6001.78828

According to this Quora answer, the site was built between 1997 and 2003 with
Microsoft Word.

2. THE AIRLINE INDUSTRY REFUSES TO TAKE OFF

ADELTA BOOK CHECKIN MYTRIPS FLIGHT STATUS ravel ? sonve [I0GIN. (2 Q

M l A TO Round Trip Depart -~ Return

EARN A $200
STATEMENT CREDIT

Earn a $200 statement credit after you make a Delta
ase, plus 70,000 bonus miles. Offer ends 7/28/2021. >

Delta Airlines has a website performance score of 1
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The top airline carriers within the United States feature prominently in the Fortune
500 list. However, all of their websites have shockingly low performance scores,
making up much of the top 15 slowest-loading websites; Delta Airlines (1), Southwest
Airlines (2), United (2), American Airlines (13), Jetblue (15). These low scores are
likely as a result of the type of content found on these websites. With home pages
filled with images as well as the features for searching and booking flights.

3. POOR PWA SCORE INDICATES AN OUTDATED WEBSITE

Websites with PWA scores of 1 out of 8 look quite similar to the Berkshire Hathaway
website, which also has a score of 1 out 8. Since a PWA refers to a website that looks
and feels like a native mobile application it could indicate that these websites lack
the modern user experience that users have come to expect from websites updated
for more frequent interactions with a mobile-first audience.

search

About
Anthem, Inc.

Corporate
Responsibility

Companies News & Media Investors Careers

THE POWER OF COMMUNITY TO GET US
TO THE OTHER SIDE OF COVID-19

re proud to have our associates doing their part to help those battling
9. Lear how they're serving on the front line of the pandemic.

readmore [N

>

The Anthem website looks outdated by modern standards

Some of these websites don’t have the sleek and user-friendly look and feel of
modern websites.

B3 ContactUs (3 Customer Center |

Corporate Rewonsibi% Investors
%
A BETTER CIRCLE %

2020 -SUSTAINABILITY REPORT

COVID-19 updates L e
Get the latest information | EXPLORE HOW EAS
"REVOLUTIONIZING R

The Eastman website is also outdated by modern standards
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Improve your site performance
with Storyblok

Many of the Fortune 500 are struggling to lower speed scores, which is a key bench-
mark for Google’s search engine bots as well as human web surfers who have
historic disdain for slow-loading web pages.

Today, medium and large companies are increasingly turning towards lightweight
technologies that can produce lightning-fast experiences without compromising
on functionality, image quality or video quality.

The practice of combining JavaScript, API-driven content management systems,
and Markdown (most commonly referred to as a Jamstack), is becoming the norm.
Small business financial platform Fundbox migrated their website to Jamstack to
not only modernize it but also improve performance. They chose Storyblok as the
headless CMS because it provided support for Jamstack and modern frameworks
like Nuxt and Vue, allowed them to preview content before publishing and gave easy
workflows for the content and marketing teams.

Not to mention, the platform was fast when it came to content delivery and deploy-
ment. Now the Fundbox team can build websites in record time without any work-

flow issues.

Read More: How Fundbox made the switch to Storyblok

Storyblok is an enterprise CMS solution built for modern consumer expectations.
If you're an enterprise and you want to improve your digital experience in line with
modern benchmarks like Lighthouse, talk to us. But first, read our whitepaper: An
Enterprise Navigator's Guide into making CMS decisions: How to choose a CMS
that's right for your enterprise.
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